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The Basics

The Committee on Social Media at Social
Problems (SP) began its efforts with more
questions than answers. What do we want to
accomplish? Which goals are within reach in a
year, two years, three? How could we
advance the journal’s priorities, as well as
those of the Society for the Study of Social
Problems (SSSP)? What are the journal’s and
SSSP’s priorities? Who is our audience? In
which ways do we build a following from
scratch? How can we diversify content to
effectively speak across multiple audiences?
What can we do to ensure this content speaks
to SPresearch? And in which ways can we
measure the effectiveness of these efforts?

One year later, we still do not have the answers. What we do have is a direction. Our team has
formalized strategies for “doing” social media. This report outlines the plan, describes efforts of
the past year, showcases some accomplishments, and proposes concrete goals for the
upcoming year.

Who We Are

The organization for the Committee on Social Media is divided into two branches that consist of
council and committee members. The former group is responsible for planning and strategizing
which research articles and/or affiliates of the journal to promote. It consists of the Editor
(Pamela Anne Quiroz), Chair of the Committee on Social Media (Kasey Henricks), and Liaison
to the Committee (Deana Lewis). The latter group develops original content for the social
media channels, and it consists of five committee members (Bianca Gonzalez Sobrino, Devon
Goss, Matthew Martinez, Nick Rochin, and Michael L. Rosino). Both groups meet every other
two weeks for organizational purposes and professional development.

OXTORD

UNIVERSITY PRESS
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Who We Are

Committee on Social Media, Council Members

Pamela Anne Quiroz serves as Editor of Social Problems. She holds a
PhD from the University of Chicago and is Professor of Sociology &
Educational Policy Studies at the University of lllinois at Chicago. Her
research focuses on identity development in different social contexts: the
impact of school organization on the development of student identities;
how English-speaking Latinos navigate ethnic identity and authenticity; the
intersecting identities of people who engage in personal advertising; and
the identity development of transracially adopted children. She has
published in the Journal of Family Issues, Journal of Research on
Adolescence, Childhood, and Sociology of Education. Quiroz sits on the
Board of Directors for the Council on Contemporary Families, a non-profit,
non-partisan organization dedicated to providing the public with the latest
research and best-practice findings about American families. She is also
the North American Commissioning Editor for Children’s Geographies.

Kasey Henricks serves as Chair of the Committee on Social Media. He is
a Law and Social Science Fellow at the American Bar Foundation and
PhD Candidate at Loyola University Chicago. His interests lie in
understanding how racial inequalities are reproduced over time though
arrangements sponsored by tax policy. Kasey’'s work has been recognized
by The National Academies, Society for the Study of Social Problems, and
Association of Black Sociologists, and it has been funded by the Law and
Society Association as well as the National Science Foundation. More
about his research program can be found at <kaseyhenricks.net>.

Deana Lewis serves as Liaison to the Committee on Social Media. She
is a PhD Student at the University of lllinois at Chicago, and holds a
bachelor’s degree from the University of Pennsylvania and a master’s
from Stanford University. Her research interests include Black girlhood
studies, school to prison nexus, and youth incarceration. More
specifically, Deana is interested in Black girls’ experiences within the
school to prison nexus and how their experiences have been left out of
discourses about youth incarceration.
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Who We Are

Committee on Social Media Members

Bianca Gonzalez Sobrino is a PhD Student at the University of Connecticut, with
a bachelor’s degree from the University of Puerto Rico, Rio Pierdras and a
master’s degree from Mississippi State University. Her work mostly focuses on
racism, race and ethnicity, in particular looking at the Puerto Rican diaspora and
issues of racial identity and racial threat.

Devon Goss is a PhD Candidate at the University of Connecticut, with a master’s
degree from Lewis and Clark University. Her research examines (1) the color line,
particularly in relation to instances of boundary crossing in typically racialized
institutions; and (2) the impact of racialization in family formation and processes,
through an examination of transracial adoption.

Matthew Martinez is a PhD Candidate at the University of Texas at San Antonio,
and will be a Postdoctoral Fellow at Brown University beginning Fall 2015. His
dissertation focuses on the legacy of place as a new approach to study structural
racism and educational outcomes. He explores the primary research aim of the
effects of a neighborhood’s historic dropout rates on contemporary high school
dropout behavior.

Nick Rochin is a PhD Student at the University of lllinois at Chicago. His
research interests focus on post-civil rights racism, gender, mass racialized
incarceration, and quantitative methods. In addition to other projects, he is
preparing for his dissertation which will examine Latinos’ perceptions of the
(il)legitimacy of the criminal legal system.

Michael L. Rosino is a PhD Student at the University of Connecticut with a focus
on race, politics, mass media, social movements, and digital sociology. His
previous research includes a study of social learning in an online community, race
and gender diversity discourse in business media, and racial discourse in mass
mediated policy debates.
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What Does Social Media Look Like at SP?
And How Does this Compare to Other Journals?

Generally speaking, social media platforms fall into two categories (or a hybrid of the two). The
first regards “push” platforms like Twitter and Facebook that redirect audiences to view material
at other sites. The second regards “host” platforms like YouTube that directly share original
content. During the beginning of the year, no social media presence existed for SP on either
platform. Now we are established across most every social media venue available. That said,
most our activity occurs on Facebook, Twitter, YouTube, and most recently Academia.edu.

As of May 25, 2015:

» our Facebook channel has 1,118 “likes,”
* our Twitter channel has 872 “follows,”

» our YouTube channel has 1,008 “views,”
+ and our Academia.edu has 23 “follows.”

How does this compare to other journals in sociology? It exceeds some but not others. The two
journals identified as top competitors, as measured by their cited and citing relationship with SP,
are the American Sociological Review (ASR) and American Journal of Sociology. Both these
outlets lack an independent social media presence, though Sage does some promotional
advertising via social media for ASR. Compared the other top generalist journal in the field,
Social Forces (SF), SP has 1,108 more likes on Facebook and 431 more follows on Twitter. SF
has yet to establish a YouTube presence, but has created some vodcasts hosted by Oxford’s
general YouTube channel. SP surpasses other highly regarded generalist journals on most
social media outlets as far as audience size is concerned. That said, the journal has less of a
following than well-established specialty journals like Gender & Society and Du Bois Review.

5-year Impact Factor

2.355

acial justice

jn pursuit of s

One of the most widely respected and
I read professional journals in the social
sciences.
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Our Social Media Presence
Compared to Other

Notable Sociology Journals

as of May 25, 2015

n o

(likes) (follows) (views)

American Sociological Review n/a n/a n/a
American Journal of Sociology n/a n/a n/a
Social Problems 1,118 872 1,008
Social Forces 10 441 n/a
The Sociological Quarterly n/a n/a n/a
Social Currents n/a 149 n/a
Sociological Forum 825 280 n/a
Critical Sociology 3,084 486 n/a
Symbolic Interaction n/a 280 2,850
Gender & Society 2,263 4,505 n/a
Du Bois Review 694 7,399 n/a

*n/a indicates no social media presence
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Who is Our Audience(s)?

Who is our audience? The short answer is we do not know. We assume our social media
channels speak mostly to academics, students, and some journalists because our audience-
building efforts have selectively targeted these groups. These groups have been targeted
through listserv invitations sent by SSSP and its Divisions; plugs from other sociology journals
like Social Forces, Du Bois Review, and the Irish Journal of Sociology; messages from like-
minded organizations such as the Association of Humanist Sociology, the Society for the Study
of Symbolic Interaction, and Council on Contemporary Families; cross-promotional strategies
with SSSP, Oxford University Press, and academic weblogs like Racism Review; and
solicitations through personal networks. We have yet to empirically verify, however, whether
these presumptions about our audience are accurate.

Our social media channels do not collect socio-demographic information, with one exception.
Facebook compiles basic information like sex category, age, location, and language. About 60
percent of our Facebook following are women, 36 percent are men, and the remaining four
percent either did not report or answered outside the binary. Our largest age group of followers
falls in the “25-34 years old” bracket. They comprise 33 percent of our audience. The second
largest age bracket is “18-24 years old” (27 percent), and the third is “35-44 years old” (19
percent). In terms of location, most followers live in the United States (593). The next largest
groups, perhaps surprisingly, live in Egypt (305) and Pakistan (25). At the city-level, most our
followers live in Cairo (129), followed by Chicago (111) and Alexandria (26). We have no
plausible explanation for why membership in these non-European spaces is so high, but the
vast majority of our followers do speak English (835).

E3 Social Problems { B -"Ea
€« C' | 8 https://www.facebook.com/socprobsjournal & =
m e -
. . - - e 7o ArtJipson You can like
Message: ofification: sights i g Too Settings . L3P

Page Messages Notifications Insight Publishing Tools etting Help our #YTAA pagel Take a
100k. You might find some

0] o i Erin Katarina likes Scoft

Al Spidale's post

THIS WEEK
& Curtis Keyes Jr updated
} his cover photo.

13

5-year Impact Factor
y! p: Page Likes Dawn Tawwater likes
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2.355

Presumed Incompetents
2.992 link
Post Reach
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social justic ost Re:

in pursuit of One of the most widely respected and u Starita Smith Oh House
gm' read professional journals in the social Parkis flooded. WOl
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ol m Victor Rios likes Hillary
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Soci rob emsw L\
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Facebook

Numbers that Count

as of May 25, 2015

Our Following, Who Are They?

as of May 25, 2015

By Sex Category and Age Bracket:

13% 20%
Women 19%
o o 2%
@ 60% our 46% all 50
Fans Facebook R 2% 2%
I — S
1317 18-24 2534 35-44 45-54 5554 G5+
Men _ [—] ——
2% 2%
A%
@ 36% vour 54% Al 0.719% %
Fans Facebook
13%
9%
.
By Location:
.
Owerview Likes Reach  Visits  Posts People
Country | Your Fans City Your Fans Language Your Fans
United States of America 593 Cairo, Cairo Governorate, ... 129 English (US} 335
Eqgypt 305 Chicago, IL 111 Arabic 144
Pakistan 25 Alexandria, Alexandria Go.._ 26 English (UK} 92
India 13 MNew York, NY 22 French (France} 12
Canada 13 Tanta, Gharbia Governora... 14 Spanish &
Myanmar 17 Yangon, Myanmar 14 Italian &
Saudi Arabia 13 Los Angeles, CA 12 Simplified Chinese {China} 3
United Kingdom 13 Atlanta, GA 1 Turkish 3
Philippines 9 Austin, TX 11 French (Canada)} 2
Turkey 7 Port Said, Port Said Gover... 1 English {Pirate} 1
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Our Facebook Following
Where Are They?

as of May 25, 2015

Across the Globe:

‘\-_J;

-y

AUSTRALIA

Across the United States:
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 Nassau
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What Our
Audiences Like

Though we do not know
much about our audiences’
socio-demographic
characteristics, we are able
to collect metrics for
audience size as well as
what is being consumed.
Throughout the year we
created a variety of original
content. These included
sharing recently published
SP articles, highlighting key
findings through visual
representations, featuring
mini-presentations and
interviews with our authors,
offering professional
development advice,
posting news articles that
feature SP work (or those
germane to the journal),
and so on. Some items
worked better than others.
A common theme among
our most trafficked posts
regards those that were
timely, relevant, and directly
referenced people affiliated
with the journal.

Facebook

Our top Facebook posts
usually reached about
1,000 or more people. Of
those that directly
referenced a journal
affiliate, the most trafficked
post was one on “publishing
advice” from Advisory Editor
Tanya Golash-Boza. It
reached 1,567 people,

Top 5 Hits on Facebook

as of May 25, 2015

1 . Socal Problems

1,567
35

22

148

1,025

1,023
107

2 25

146

85
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generated 35 likes, comments, or shares, and received 148 post clicks. What likely made this
content so popular was that it was shared by others in ways that built off already-established
networks. Other top posts included: a) the 2014 SSSP award winners (1,025 people reached,
85 likes comments, or shares, and 338 post clicks), b) Associate Editor David G. Embrick for
winning a mentorship award (1,023 people reached, 107 likes, comments, or shares, and 146
post clicks), ¢) Advisory Editor Eduardo Bonilla-Silva for providing “CNN” commentary (988
people reached, 18 likes, comments, or shares, and 85 post clicks), and d) a general
announcement that SP had changed editorial hands (965 people reached, 26 likes, comments,
or shares, and 61 post clicks).

Twitter

On Twitter, statistics were compiled on a monthly rather than
annual basis. A typical month generated 3,000-4,000 impressions,
500 or so visits, and 50-75 follows. Our most successful month in
terms of traffic was May 2015. Our tweets, which totaled 14 for
the month, made 6,752 impressions. The account generated 859
visits, 71 new followers, and 4 mentions by others. Of all the
tweets, the most popular highlighted Advisory Editor C.J.
Pascoe’s tenure promotion, while the top mention highlighted
Associate Editor David G. Embrick and Social Media Chair Kasey
Henricks for winning the Kimberlé Crenshaw Outstanding Paper
Award from SSSP’s Division on Racial and Ethnic Minorities. This
tweet was shared and re-tweeted by Symbolic Interaction, the
journal that published the article, and several of its editorial board
members.

Twitter Activity for May 2015

as of May 27, 2015
14 Tweets 859 Visits 71 Follows 6,752 Impressions 4 Mentions

Top mention =zmes 11 zngagemen:

Symbolic_Interaction
Top Tweet =arnsc 237 imaressions ‘@) - %

; , Janacgrohaioamnal. Congrats ko Top media TWeet =srmex &7 imprassions

A BIG congrats to SP Advisory Editor @dgembrick, @kasey_henricks, & ; : _
@c_j_pascoelll She earned tenure atthe @SWournal on the Crenshaw Award! 'Racial Income Inequality and Public Sector
University of Oregon. #RacismisntOver Privatization™ bit.ly/1FgXNpx
pic.twitter.com/nnkVw1nNBT pic.twitter.com/eUthPlyeko” pic.twitter.com/Gkglq29X7E

UL Kimberie Lrenshaw Uutstanding Article B
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YouTube

Our YouTube channel hosts eight videos. Most of these are installments of “The Authors’ Attic,”
which is described in more detail below. Essentially these vodcasts serve as a platform for
authors to disseminate research in streamlined and accessible ways, and they represent three
of the top five most popular videos on YouTube. The most watched video (308 views) features
an interview with Advisor Editor and Author Matthew Hughey. He discusses his recent book,
The White Savior Film: Content, Critics, and Consumption (Temple University Press), which
evolved out of a 2009 SP article entitled “Cinethetic Racism: White Redemption and Black
Stereotypes in ‘Magical Negro’ Films.” The next two most popular installments of “The Authors’
Attic” feature mini-presentations by Authors Edward Orozco Flores and Jacob Rugh. Both these
installments discuss the following articles: “Chicano Gang Members in Recovery: The Public
Talk of Negotiating Chicano Masculinities” and “Race, Space, and Cumulative Disadvantage: A
Case Study of the Subprime Lending Collapse.”

Other videos hosted at our YouTube channel include short-ordered segments of professional
development. These offer light-hearted “best practices” advice to junior scholars and/or
students. The second-most watched YouTube video (194 views), for example, regards a “top
ten” list of “Things Not to Say to a Journal Editor.” Each of the items included on this list were
compiled from current editors in the field, and read aloud by committee members. Another
popular video (97 views) follows a similar “top ten” format, but compiles a list of “Things Not to
Say to Your Professor.”

You You You ey You You You
You Tube

[/ M Inbox (23) - kaseyhenrick x { [E3 Social Problems x V4 Brent Staples (@BrentNY' x | [ Facsbook %) @ "The Authors' Attic," wit x‘@ \ m
& C' | & https://www.youtube.com/watch?v=h9RiPCUusfw & =

Youl D) a | e 0 Q

Authors' Attic,” with Dr. Matthew W.
hey (October 3, 2014)

g A"

-

"The Authors' Attic," with Dr. Jacob S. Rugh (May, 2015)

Social Problems
Subscribed

9:30 AM

S Bl s
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In pursuit

Top 5 Hits on YouTube

as of May 25, 2015

a Social Problems uploaded a video

"The Authors' Attic,” with Dr. Matthew W. Hughey (October 3, 2014)

by Social Problems

7 months ago * 308 views

"The Authors' Attic" is an installment of "Social Problems” — the official journal of the Society
for the Study of Social Problems. It is a forum that provides authors an opportunity to discu...

Top 10 Things NOT to Say to a Journal Editor

by Social Problems

8 months ago * 194 views

Top 10 Things NOT to Say to a Journal Editor, brought to you by the Social Media Committee
of Social Problems.

"The Authors' Attic,” with Dr. Edward Orozco Flores (October 24, 2014)

by Social Problems

7 months ago - 140 views

"The Authors' Attic” is an installment of "Social Problems” — the official journal of the Society
for the Study of Social Problems. It is a forum that provides authors an opportunity to discu...

a Social Problems uploaded a video 1 month ago

"The Authors' Attic,” with Dr. Jacob S. Rugh (May, 2015)

by Social Problems

1 month ago * 132 views

A FULLER VERSION OF THE PRESENTATION IS AVAILABLE HERE: http://bit.ly/1153eJj

E Social Problems uploaded a video

Top 10 Things NOT to Say to Your Professor
Social Problems by Social Problems
Presents: Top 10 4 months ago - 97 views
Things NOT to Say Top 10 Things MOT to Say to a Journal Editor, brought to you by the Social Media Committee
to A Professor of Sccial Problems.
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Why Should You Read Social Problems?

“Social Problems has a long history of doing public
sociology—well over 60 years, way before the concept of
“public sociology” became popularized. It continues to be
one of the most prominent sociology journals that
persistently calls attention to the plight of the poor, the
voiceless, the disenfranchised, and folks on the margins of
society. It remains the ‘go-to’ journal for linking sociological
research to public discourse and public policy.”

Rogelio Saenz

Dean of College of Public Policy
Peter Flawn Professor of Demography
University of Texas at San Antonio

“Social Problems is a journal of an organization with a
purpose, research in the interest of social justice. | think
everyone who cares about sociological research that
matters beyond the academy should read Social
Problems. That's why | do.”

Barbara Risman
Department Head and Professor of Sociology
University of lllinois at Chicago

Social Problems is a journal with a conscience. Whereas
most social science journals just focus on describing the
world, it is also concerned with prescription; with what ought
to be done to achieve class, gender, and racial justice in an
unjust world. Because of this, this journal is more pluralistic
than most top-ranked journals and is read widely by people
at all levels in all kind of institutions. Social Problems
remains a top venue for critical sociological scholarship.”

Eduardo Bonilla-Silva
Department Chair and Professor of Sociology
Duke University
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C' | [ www.nytimes.com/2015/05/31/opinion/sunday/racial-penalties-in-baltimore-mortgages.html?_r=1 (o} & =
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Racial Penalties in Baltimore Mortgages
By THE EDITORIAL BOARD  MAY 30, 2015

The mortgage crisis that brought the
economy to its knees seven years ago was
especially devastating for black
communities, where homeowners who
qualified for safe, traditional mortgages
were often steered into ruinously priced
loans that paid off handsomely for brokers
and lenders while leaving borrowers
vulnerable to foreclosure. The crisis left
many middle-class minority communities S0 E "I;T
strewn with abandoned houses, further o
widening the already huge wealth gap BB b | | fcie
between African-Americans and whites. A .'jl ) L{ 1:4 Vﬂ Lhm

Rt B9 (0K lays out how this h'lppened
in Baltimore in the run-up to the recession
and comes at a time when the banking
industry and its friends in Congr

Row houses in Baltimore,

B w3 x3 | r3 iy e L S s

Media Attention

The committee is moving toward establishing ways to monitor when SP research is featured in
the news. Over the past year, the work of SP authors and editors was featured in national
outlets like The New York Times, “CNN,” The Baltimore Sun, The Huffington Post, and Slate, in
addition to academic outlets like “Jstor Daily,” The Society Pages, “Left of Black,” and
“‘OrgTheory.net.” Work covered by these outlets spoke to many social problems, like the events
surrounding Freddie Gray in Baltimore, racist Greek life at the University of Oklahoma, global
sex work, achievement gaps in education, and segregation in American cities, among others.
Our knowledge of this coverage, however, is limited because it draws mainly from our own
media consumption.

We are pursuing a few strategies to address the limitation. The first strategy involves more
correspondence with authors. When papers are processed through the final stages of
production for publication, all authors are now requested by the Managing Editor to self-report
media attention. We then record this information, and blast it across our social media channels.
The second strategy regards the distribution of press releases to public relations departments at
the University of lllinois at Chicago and home institutions of SP authors. Universities often have
resources and press networks at their disposal, and many are eager to assist in promoting the
work of their faculty, and by extension, the journal. The third strategy involves establishing direct
relationships with journalists, so that SP can be a resource to them for ongoing investigations.
Our approach in establishing these relationships involves gatekeeper journalists who are
introducing us to other professionals in their networks. It also involves “cold calling” those who
cover beats interrelated with SP’s content and/or have featured the work of SP authors before.
To keep track of which journalists report on what, the committee has begun building a database,
or “digital Rolodex,” of names, their areas of expertise, and how to contact them.
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QBCOVERIES vina

Kimberly Kay Hoang (University of Chicago)

“Flirting with Capital: Negotiating
Perceptions of Pan-Asian
Ascendency and Western
Decline in Global Sex Work”
(2014) was featured in “The
Society Pages” on April 29, 2015.

White Out

@8 Maria Krysan (University of lllinois at Chicago)

“Community Undesirability in Black
and White: Examining Racial
Residential Preferences through
Community Perceptions” (2002) was
featured in Slate on May 15, 2015.

Matthew Hughey (University of Connecticut)

‘A Paradox of Participation:
Nonwhites in White Sororities and
Fraternities” (2010) was featured in
“Jstor Daily on March 16, 2015. It
was also featured in The New York
Times on March 13, 2015.
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SP Plugs on Twitter from
Internationally Renown Journalists

4

@ Brent Staples

How the mortgage industry "black tax"
robbed black #Baltimore of its wealth.
@nytopinion nyti.ms/1Bxux8T

p x4

L

ﬂ Ta-Nehisi Coates X @

Now reading
socpro.oxfordjournals.org/content/socpro...

You should be too.
£ =]

i 1o ROODBLEDLS
12:14 PM - 31 May 2015
. Reply to @tanehisicoates

{ Y| Matt Yglesias @mattyglesias - 9h
@tanehisicoates | think this is going to be interesting

hup.harvard.edu/catalog.php?is..

Other Marks from High Places

SP research has received plugs from other
noteworthy places. Jacob Rugh and his co-
authors Len Albright and Douglas Massey were
asked, in the midst of the so-called Baltimore
riots, to present their May 2015 SP article to
Senior Advisors at the White House. The
paper’s title is “Race, Space, and Cumulative
Disadvantage: A Case Study of the Subprime
Lending Collapse.” At the presentation, Rugh
contextualized the events of Freddie Gray within
patterns of hypersegregation, rampant lending
discrimination, and unequal consequences of
racial wealth evaporation following the housing
meltdown. A subsequent presentation was given
by Len Albright to the Office of Fair Housing and
Equal Opportunity at the U.S. Department of
Housing and Urban Development.

Pictured in clockwise order: The White
House, Len Albright (Northeastern
University), and Jacob Rugh (Brigham
Young University).
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In her 2014 American
Sociological Association
Presidential Address,
Annette Lareau referenced
a forthcoming SP article
(August, 2015) written by
Jessica Hardie. It is entitled,
“The Best Laid Plans: Social
Capital in the Development
of Girls’ Educational and
Occupational Plans.” In the
speech, Lareau drew upon
Hardie’s investigation to
stress how families
represent an important
resource in the reproduction
of inequalities in education.

ADA

AMERICAN SOCIOLOGICAL ASSOCIATION

Pictured from left
to right: 2014 ASA
President Annette
Lareau (University
of Pennsylvania)
and Jessica Hardy
(CUNY - Hunter
College).

Social Problems

t Henricks [?] - November

{ by Kacn
ed by Kasey

Anyone catch Annette Lareau's Presidential Address at the 2014 Meetings
of the American Sociological Association (http://bit.ly/1yITzrA)? In it, she
referenced a forthcoming Social Problems article -- Jessica Hardie's "The
Best Laid Plans: Social Capital in the Development of Girls' Educational
and Occupational Plans":

"[T]he idea that families are important resource I think is very consistent
with the literature and in a forthcoming article, Jessica [Hardie] describes
how m... See More

Live Captions Delivered

Live Captions - ASA Live - ASA Awards Ceremony and
Presidential Address

Join us on August 17th, 2014 07:30 PM - 09:30 PM EST to see live captions for our
exciting presentation: ASA Live - ASA Awards Ceremony and Presidential...
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la American Sociological Association Section on Latino/a Sociology Q

E Y Economic Sociology and Political [ ] ) : L :
ﬂ Economy o ===l American Sociological Association Section on *
March & at 5:07pm @ Latino/a Sociology

% You are welcome to join the Economic Sociology June 17, 2014 - Edited
and Political Economy... See More

Congratulations to all of the Latino Sociology section's award winners:
Like - Comment Founders Award: Jose Z. Calderon
Distinguished Career Award: Vilma Ortiz

Civil Liberties and Public Policy Program Distinguished Contribution to Research Book Award: Edward Orozco
@ (CLPP)
December 27,2014 at 10:23pm &

% Please share this paid summer internship

opportunity with the colleg . See More Honorable Mention for Book Award: Silvia Dominguez's

Getting Ahead: Social Mobility, Public Housing. and Immigrant Networks,
Like - Comment New York University Press

Elsewhere Edward Orozco Flores was
honored with the 2014 Distinguished
Contribution to Research Book Award
by the Latin@ Section of ASA. The
monograph is entitled God’s Gangs:
Barrio Ministry, Masculinity, and Gang
Recovery (New York University Press),
and it expands a 2013 SP article
(“Chicano Gang Members in Recovery:
The Public Talk of Negotiating Chicano
Masculinities”).

Pictured left:
Edward Orozco
Flores (University of
California, Merced).

To increase accomplishments like

these, and attempt to bolster the Yﬂu
journal’s prestige, members of the <N
Committee on Social Media plan to Tube

nominate recently published SP work
for a variety of paper awards during the
coming year. These nominations will
follow the recommendations of Pamela
Quiroz, and will be targeted at awards
sponsored by relevant academic
organizations like ASA, SSSP, Law and
Society Association, and the American
Studies Association. As it stands the
committee has compiled a database of
nearly 100 awards, which includes their
basic information, nomination criteria,
deadlines, and contact information for
award committee members.

Academia.edu




-

W) sSSP

The goals of SP’s social media presence are ongoing discussion. This is intentional. Given the
dynamics of social problems in general, as well as shifting audiences and emerging events, our
committee has reflective monthly discussions to (re)evaluate our work. Keeping these fluidities
in mind, and persistently discerning what SP wants to get out of social media, the council has
formalized at least six objectives. We aim to achieve the following outcomes:

1. promote SP work, as well as the journal’s authors, editors, and other affiliates,
grow the readership, usage, and discoverability of the journal’s content,
bolster the prestige and status of SP,

gain more media and/or public attention for the journal,

offer pedagogical content to supplement the sociological classroom, and

6. support and feature ongoing activities of the SSSP.

Goals

A

To accomplish these goals, we plan to maintain all the aforementioned activities and pursue a
new development we are labeling “article campaigns.” These refer to a three-prong approach of
promotion of 1-2 select articles per issue. The selections are determined by the Editor, and
selected on the likelihood that press attention will be generated. Our article campaign strategy
relies upon the development of original content in the form of a) press releases, b) “Talking
Points” memos, and c) “The Authors’ Attic” installments. Once these content items are
developed, we coordinate their release dates across all our social media channels to coincide
with the online release, or digital print, of the highlighted article from Oxford.

Press Releases

Our press releases are streamlined summaries of SP articles, and aimed specifically at
members of the press. They follow what journalists call “the inverted pyramid.” This gets to the
point by answering who, what, where, when, why, and how. The most important information is
stated upfront, as well as who said it, followed by answering the question “so then what?”
Paragraphs in press releases can, and often should, be just one sentence. Answering “why”
and situating the argument in context should occur no later than the third paragraph.
Incorporation of a compelling quotation, infographic, or statistic will make for more effective
writing. Near the end, include a call to action. Tell readers whom they can call for more
information, or which website address to visit. Include contact information at the top, and details
about the journal at the bottom.
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Press Release Sample #1

FOFR. INAEDIATE EELEASE
Contact: Devon Gosz, Stadent Adsizary Editor at Social Frobless
Email: devon. gossi@ucomm. edn

Race, Space, and Cumulative Disadvantage

How did the honsing meltdoan’s afiermarth impact black houssholds in Baltireora, hlaryland?
Mew razaarch to be published in Social Problemz, 3 flagship acadsmic joumal of sociology,
shows that: 1) spproximately $2.1 billion of wealth was lost to fareclosure, 2} about 52_0 billion
of this wealth loss came from high-incarne Black hooseholds, and 3) over 3 percent of all black
waalth lost derived from majority black neishborhoods. Why ware thesa lozzes of the housing
collapse, which represents the greatest loss of wealth for black conumunities m American histary,
20 high?

According the authors - Jacob 5. Bush (Brizham Youme Uhkiversiny, Len Albright
iTortheastern Univerzin), and Dooglas 5. hlaszey (Princeton Undversity) — the anawer iz
cumulative dizcrimination. Tsing 2 novel dataszst thet fizes canmns information with mdividuz]-
level lending racords Fom Wells Fargo Bank, an institution that agreed to 2 3175 million
zettlament for allegations of subprime lending practices i 2012, the aothors show bow “African
Americans were disproportionately liksly to recsive higher coat and higher risk loans, which in
num loerad thair disposable incorpes and pat thern at greater rizk of foreclosare and
reposzessions.”

TWhat 1= the specific price of discriminstion m home lending T Compared to similarly sitiated
whites, black borrowers in Baltimore annually pay an additional 3497 of excess mortzzge
payments. This amounts to $14, 904 over the life of a 30-vear loan. The whiteblack martgage |
Eap inoeases for barrowers who esmn a0 income of 330,000 or more. High income black
houssholds amnozlhy pay m esira 5634 more tham their white coupterparts, which amounts to
£19.026 over a 30-vear loan Comparing similar whites and blacks with subprime lending
iprivate label securitization loan), black households aroneally paid an excezs of 51,067 or
32,000 over 30 vears.

Theze fndings have long-tenm implications for the worse regarding 3 racial wealds gap that has
recently been estirnatad at a 20:1 gap betvresn whites and blacks.

For further mfonmation, plezss contact Kazey Henricks a2t Khemrick:(Fabfn org or the
comesponding author Jaocob 5. Egsh 2t jacob_mzh@nwedn. The forthoomming articls is enfitled,
“Faace, Space, and Cunmlative Dizadivantage: A Caze Sdy of the Subprime Lending Collapse”
and it will appesr in the hay 2015 issus of Social Problems,

Sochml Problgss is the official publication of The Society for the Stady of Social Problems aad
one of the most widely respacted and read professions] jomumals i the social sciences. This
guarterly journzl presents acceszible, relevant, and mmovative articles that uphold critical
perspactives on comtemyporary social menes. For additional commentary, vou can follow the
journal an Twitter at (Ezogprobsionms] and on Facehook,
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Press Release Sample #2

FOR INMAIFDIATE RELEASE
Contact: hlichzal Egamag Stadent Advisoary Editor at Social Probless
Email: michzal rosino/@uconm eda

Racial Income Inequality and Public Sector Privatization

Public zactor jobs, ance the hops to close income dizparity between blacks and whites, ars
now driving that waze divide father apart, reports new rezearch publizhed i the blay Z015 Issus
of Secial Problams. New data show that white males now make $3 90 maore an hour than do their
black conmterparts, holding other factars constant.

Sociologists George Wilson (Undversity of MMiami), Vincent 1. Egscigng {The Ohio State
University}, and hlztt Hoffman {(Uraversity of Califomia at Irime) oncover how public
emplovers such = schools, the ammed services, commectional facilities, and other government
zervices comtinue to adopt labar practices drafied from the hottom-line driven private sactor, such
as at-will employment rules and limiting emplovess’ povwer to contest firing oar haoar reduction.
It'= those policies and prachices cultivats racial bias and that are widenmg the waze gap betoesn
whites and blacks.

At atime when race and mcome meaguality are gaining ourency n the public eve, the end
could become 3 major source of controversy in the upcoming presideantiz] privnary ssazon.

Menw rezaarch show that with former protections such 2= dus process, thase jobs had smilar
howrly wagzes for whites and blacks. But with ourent changes in policy to mirmic the private
zector, the wage gap i the public labor market caused white wages to rease and black wages
to decregzed. In fact, with cwrrent changes, white males maks 33,90 more per hour conparad to
their black conmterparts. This stll pales in comparizon to private sector jobs as white males
make, on average, 36 40 more than black males. huch is currentdy being madae shout equal
pay for egueal work for women vef the current racial zzp in private and public sector jobs rivals
the sax waze gap.

The authors wormy becansze “the stuchoral changes and ineguoslitie: we are disoaszing
wadoubtedh wanslate into 3 sarias of long-tanm disadvantage: for African Americans ™

They advize that policies be craated to allow emplovess in the public sector procedares to contest
manzgers’ dizoretion and employment practices.

For more information the coresponding author, George Wilson, can be contacted at

rwilzon] (@mizmi edu Social Probless is the official publication of The Society for the Stady of
Social Problems and one of the most widely respected znd read professiona] joumals m the
zocizl sciences, This quarterly jourmal presents accessible, relevant, and innovative articles that
wphold critical perspectives on confemporary socizl issues. For additional conpnentary, o can
follonar the jouomal on T'witter 2t (@eorpraheinmmea] and on Facebook,
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“Talking Points” Memos

“Talking Points” memos are infographics that visually represent key findings from SP research,
or what journalists call “teasers.” They preview just enough material to stimulate readers’
interests and prompt them to read the full article. These infographics can feature direct
quotations from authors, brief summaries of findings, statistical information, and corresponding
images. This content is aimed at general audiences through our Twitter and Facebook outlets.

“Talking Points” Samples

TALKING POINTS

Race, $pace, and Cumulative Disadvantage:
A Case Study of the Subprime Lending Collapse

by Jacob 5. Rugh, Len Albright, and Douglas 5. Massey

What is the Cost of Discrimination in Home Lending?

A Case Study of Baltimore, Maryland: $2.1 Billion of Wealth Was Lost to Foreclosure

Percent of
Monthly Over Projected - -
Black Borrowers (vs. White Borrowers) Payment Annually 30 Year Term ecession, Tight Credit

Al Black Borrowers 5.3% $as7 $14,504 l «  Over £ l-mmln‘if i
Borrower Income over $50k 6.0% $e3a $19,026 3 :\'\}l\llp Investors Grow Majority-Black Neighborhoods
Private Label Securitization Loans m1% $1,067 $32,000 .

Talking Points TALKING POINTS

“Racial Income Inequality and Public Sector
Privatization”

by George Wilson, Vincent J. Roscigno, and Matt May 2015 Issue of Social Problems

Huffman

“Racial Income Inequality and Public Sector Privatization”

« The public sector has moved towards private sector models
of employment.

+ Public sector racial wage gaps have grown in the past
ecade.

i R;ialdiscrimination has likely increased in the public

Discrim-‘“at—‘on

=
e tment or <
dicial trea minontyY,
The Pre e, racial aroun: Tl indiv
a L a
2f 2 on category Yo members o

Social Problems

Co-Editors Published on behalf of
Pamela Anne Quiroz, P sssP
Milda Flores-Gonzalez

IMPACT FACTO 1.360

A YEAR IMPACT FACTOR 2.355

S5 SCCIOLOGY 27 out of 138
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“The Authors’ Attic”

“The Authors’ Attic” is a recurring vodcast that features recently published and forthcoming SP
work. It offers authors an opportunity to present their research in their own words. These
presentations contain a level of sophistication that should generate views from journalists and
field specialists, but are accessible enough for students and classroom instruction. They can
easily serve as conversation starters, and be paired with lectures or seminars. In addition to
being blasted across our social media channels, these videos are hosted on YouTube and
featured on the Oxford and SSSP websites.

YouTube Homepage

BH--=

& C | & https://www.youtube.com/channel/UCLy4FC_WNN4rz3hnp28RXPQ & =

YouQll =- Q wes O @

fr What to Watch BB sccielProblems  Videos  Playlists  Chamnels  Discussion  About

© My Channel

@ My Subscriptions 4 Social Problems uploaded a video

X History o

© Watch Later

PLAYLISTS

1§ Liked videos

SUBSCRIPTIONS

FranklinCenterAt .. 4

& sssiorg

! socprobsjournal

© Browse channels

£} Manage subscriptions

1:02 AM
& epms

of Social Problems

In Pursuit of Social Justice
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Concrete Benchmarks for the Upcoming Year

Some of the concrete goals for next year include, but are not limited to, the following:
* Increase our Facebook likes from 1,118 to 2,500
* Provide at least 5 new posts per week
* Increase our Twitter follows from 872 to 2,000
* Provide at least 15 new tweets per month
* Increase our YouTube views from 1,008 to 3,000
 Feature 1-2 new videos per quarter
Triple our “digital Rolodex” from 50 to 150 journalists
* Create and distribute 1-2 press releases per issue
Nominate select SP papers for at least 20 awards

socpro.oxfordjournals.org
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